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Portfolio of Aayushi Hariharan
Senior Visual Designer & Branding Specialist

Powerful ideas emerge through simplicity
and evolve through thoughtful gradation.
My work is rooted in clarity, balance, and
a deep respect for visual nuance, where
every detail builds toward meaning.

www.simplyaayushi.com
o) @simplyaayushi




Create,
Curate,
Communicate.

| design with clarity, empathy, and curiosity. By understanding my audience,
my craft blends storytelling and identities that communicate with intention.
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EDUCATION

BA (Hons) in Graphic Communication Design
Central Saint Martins, University of the Arts, London
First-Class Honours

Foundation Diplomain Art & Design
Central Saint Martins, University of the Arts, London
Distinction

EXPERIENCE

2022-25 - Senior Visual Designer, Simple Vedas
2022-25 - Senior Visual Designer, Govardhan Ecovillage
2019-25 - Freelance Senior Visual Designer

CERTIFICATIONS

Google
Creative Certification Exam
Google Analytics Certification

IBM
Enterprise Design Thinking Practitioner

SKILLS
BORODOE

download full CV here.




Kirei no Chaji (35 D35)

Luxury Cafe | Logo Conception, Colour & Typography
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Kirei no Chaji seamlessly blends the timeless art of Japanese
matcha with modern elegance, offering an immersive experience
rooted in serenity and sophistication. The logo, inspired by the
whisking process, reflects both heritage and refinement. Futura PT
offers a neutral, clean look, while Noto Serif adds classic refinement.
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CRAFTING THE LOGOMARK: THE ART OF WHISKING

?

exploring the

chasen circular motion of

(bamboo matcha whisking,
whisk) where one full 3602
rotation inspires the

logomark design

@

chawan
(matcha

bowl)

The color palette is inspired by organic matcha tones, that
are derived from the evergreen matcha cultivation fields.
They bring warmth and depth, creating a harmonious and
memorable visual identity that honors tradition, while
standing out with minimalist elegance.

HEX #EAE6DS
RGB (234, 230, 216)
CMYK (8%, 6%, 14%, 0%)

HEX #1B1B12
RGB (27, 27, 18)
CMYK (69, 63, 73, 79)

kirei no chaji

ENG BODY - FUTURA PT

"Kirei no Chaji" embodies the essence of Japanese matcha culture while
introducing a sense of refinement and beauty. We invite our customers to
engage in the meditative process of tea-making, evoking the idea that
each cup of matcha is a personal, mindful, and luxurious experience.
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Kirei no Chaiji (3D S3E) Kirei no Chaji is an escape from the rush of city life, where urban immerse yourself in the meditative whisking process,
stress fades away, and tranquility takes over. As you step through taking you away from the noise of everyday life.

, o our doors, the serene atmosphere invites you to pause, breathe, and
Luxury Cafe | Cafe Entrance, Ambience & Whisking Process experience the art of matcha in its purest form. At Kirei no Chaiji, we believe in offering more than just

matcha. We offer an experience of mindfulness. It’s for
Here, matcha is not just a drink; it’s a ritual, a connection to nature, those who seek a moment of clarity and calm in the
and a symbol of balance. Our carefully crafted space allows you to middle of their busy world.
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Kirei no Chaji (23R 0DF5E) Every element of branding at Kirei no Chaji reflects our commitment This material choice not only emphasizes the organic,

to authenticity and luxury. The cafe's exterior is designed to evoke sustainable ethos of our brand but offers a sensory
_ _ a sense of timeless elegance, that welcomes guests into a serene journey from the moment you touch it. Through these
Luxury Cafe | Location & Menu Design space. The menu is hand-crafted to enhance the overall experience. design choices, we invite our customers to indulge in a
Made from matcha-soaked silk sheets, it speaks to the authenticity refined and immersive experience, where every detalil
of Japanese culture, with every sheet carefully embossed with gold is thoughtfully crafted to honor tradition.

foil to elevate the tactile and visual experience.
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Kirei no Chaji (32D 53E) The art direction behind Kirei no _Cha_ji_focugeg. on understated Our advertis.ing captures fthe peac_eful elegance of the
luxury. The packaging embraces simplicity, utilising “umber earth” brand, creating an immersive experience that transports
type on “zen sand” packaging. The clean lines and thoughtful use of the audience into a tranquil space. The imagery is carefully
eco-friendly, recyclable materials echo the brand’s commitment to curated to honor the ancient tea culture while making it
Japanese craftsmanship. accessible in a contemporary world.

Luxury Cafe | Art Direction, Packaging & Advertising

Adhere to the t.ﬁd_,i't'ioha'_l"aqd . Inheriting the classics
authentichand-fade tea- " <% " ¢ with ingenuity
making processs: s ;

L - i
"
“1 s
] L
0"

’ :. ‘If' ..":l

i
iy N u

© Aayushi Hariharan 2025




Kirei no Chaji (&3 D) Our social media strategy centers on showcasing the serene nature ~ The email marketing continues this focus on engagement,
of the matcha ritual, featuring a mix of stunning visuals of flush tea with personalized messages that connect the customer to

fields and close-ups of the whisking process to wide shots of the cafe the experience. The emails are designed to deliver offerings
ambiance. The grid is carefully designed to capture the essence of while promoting exclusive deals with a warm and inviting
the art of matcha. The visual storytelling creates a sense of escape, tone,. The strategic use of imagery, alongside call-to-action
inviting the audience to slow down and immerse themselves in the buttons, helps guide the customer from discovery to booking,
brand’s calming world. ensuring a seamless user journey.

Luxury Cafe | Social Media & Email Marketing

CONTACT

; kireinochaji -
.

JOIN US FOR A CALMING
MATCHA EXPERIENCE—

WHERE TRADITION MEETS TRANQUILITY
THE ART OF HAND-WHISKING:

DISCOVER YOUR)|

D EATGHA WELCOME BACK TO

L —= MOMENT TRANQUILITY

i i
-
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N

Come in, take a breath, and experience

imatcha the way it was meant to be. Let's
—— . ' make foday a perfect matcha moment. Mornings are different when you start them with matcha.

1
OPEN: MONDAY TO SUNDAY . . . Y
THOURS: 8AM-9PM ‘ = The calming ritual, the aroma, the smooth, rich taste —it's

more than just a drink; it's an experience. And we've been
BOOK NOW wondering... has your matcha ritual slipped away in the

hustle of life?

(DN
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We understand. Life gets busy, and routines change. But
that first sip of matcha—the way it gently awakens your
senses, how the whisking process connects you with the art
of tea—it's a ritual waiting to welcome you back.

DISCOVER THE
ESSENCE OF MATCHA

ARTISINAL

Explore the rich, vibrant flavors of matcha from Japan’s most renowned
tea regions. Each variety brings its unique taste and heritage to your cup.

S L TRA L ERVES B i e, S g LR : = It's still here, waiting.
13 E e A B 3

A LITTLE NUDGE TO RECONNECT

Come back today and immerse yourself in the soothing art
of matcha. Enjoy a special 20% off your next experience
uJi KAGOSHIMA SHIZUOKA NISHIO . .
SMOOTH Solb MiLD DEEP with us. Simply use the code WELCOMEHOME at checkout.

SWEET ROBUST FRESH SAVORY Your matcha moment deserves a comeback.

Each variety tells its own story—let us guide you
through the timeless art of matcha, one sip at a time.
CLAIM YOUR 20% OFF NOW
WY WHISKING MATTERS If you need assistance or want to know more about our offerings, feel free to
FOR, Yo moicha tellsia story. reach out at help@kireinochaji.com or chat with one of our team members
From the delicate whisking motion during business hours. We're here to guide you through your matcha journey.

to the vibrant green hue, each
step in the process connects you
to the centuries-old tradition of
Japanese matcha. Join us for a
unique experience where you
don’t just sip; you create. The f d
hand-whisking ritual b
.~ your personal journey, guided by
the ancient art of tea.

Kirei no Chaji | How itworks | FAQs | T&Cs | Subscribe
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Kirei no Chaiji (3D E)

Luxury Cafe | Unique Experience

We offer a truly immersive and interactive matcha experience at our
establishment, where guests can explore the rich flavors and traditions
of matcha from various prefectures of Japan. Each visitor is invited to
taste and compare matcha from renowned areas like Uji, Shizuoka,
and Kagoshima, learning about the unique qualities that each region
brings to the flavor profile.

Our knowledgeable staff provides hands-on guidance, walking
guests through the cultivation process, the artistry behind
matcha whisking, and the cultural significance of each variety.
As guests engage in this ritual, they're not just sampling
matcha; they’re gaining a deeper appreciation of its heritage
and craftsmanship, making each cup a memorable journey.
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Kirei no Chaji (3 DE)

Luxury Cafe | Customer Engagement

Customer engagement goes beyond simply enjoying a drink; at
Kirei no Chaji, it's about fostering a deeply enriching personal
experience. The minimalist design of the space invites people to
unwind and engage in the ritual of matcha preparation, offering
a sense of calm the moment they step inside. The hands-on
workshop allow guests to actively participate in the matcha
making process, from the meticulous preparation to the final sip.

Each customer is encouraged to explore the nuances of
matcha, understanding not only its flavor profiles but also its
cultural significance. The experience is intimate and personal,
creating lasting memories and meaningful connections with
the brand. Whether it's through sensory exploration or learning
the delicate art of whisking, Kirei no Chaji ensures that every
visit is a moment of genuine engagement and discovery.

© Aayushi Hariharan 2025




Reframing the Brief Reframing the Brief is a data-driven visualisation of a global creative The orbit-inspired graphic language, dynamic transitions, and

thinking survey that explored how innovation evolves under pressure. immersive lighting effects came together to echo the circular
_ o _ _ The immersive installation was designed to translate these findings into and interconnected nature of creative problem-solving. This
Creative Thinking Survey | Immersive Installation a compelling physical experience. Using bold typography, interactive project not only visualised complex data but invited designers,
displays, and atmospheric gradients that shift with the narrative tone, strategists, and thinkers to reimagine the brief as a starting

the space encouraged audiences to reflect on the notion that constraints point for bold, boundary-pushing work.

aren't a creative compromise —they’re a catalyst.

® REFRAMING

THE BRIEF
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Reframing the Brief

Creative Thinking Survey | Visual Identity

#FA411A3

Neon Fuchsia

#310472

Galactic Indigo

Monaco offers precision and clarity,
perfect for code and data-driven
content, while Neue Haas Grotesk
brings timeless modernism with
exceptional legibility and balance.

Together, they convey structure, trust,

and sophistication—essential for
human-centered communication.

R49G4B114 #E81868 R232G24B104 @ @

Tangent Loop Dual Horizon Skew Orbit Equatorial Nexus

The visual language was built around a vibrant, digital-first colour
palette and a constellation-inspired graphic system. The palette
evokes energy, momentum, and creative ignition. The typographic
choices balance clarity with modernity, supporting both analytical
content and emotional resonance. At the heart of the system lies a

R244 G17B163

#7403D8 R116 G3B216

Violet Pulse

Digital Rose
©

II\ﬂ/leadingzj Aa Bb Cc Dd Ee Fe Gg Hh I1 Jj Kk L1 Mm
onaco
Nn Oo Pp Qq Rr 5s Tt Uu Vv IWw Xx Yy Zz Seedling Eye Grid Hands Spark
EIOdyH Aa Bb Cc Dd Ee Fe Gg Hh li Jj Kk LI Mm Symbolizes Focus on empathy, Less is more, Collaboration, Forward-thinking,
. N i ) ) ) : |
e il Nn Oo pp Qq Rr Ss Tt Uu Vv Ww Xx Yy 77 begllnnlngs, |gq|t|on, obgervatlpp, !nftentlonallty, sharedag.erllcy, tr.ust—bunc’hng,
high potential and inclusivity minimal systems mutual building seeing what'’s next

A complex, multi-axis orbital form symbolizing interconnected
systems, collaborative networks, and global creative forces.

multi-orbit form representing collaboration, systems thinking,
and the interconnected nature of creative ecosystems. Custom
icons further distill the key themes of empathy, potential, and
intentionality into symbolic, recognisable forms that reflect the
survey’s core findings and design-forward philosophy.

Core Constellation
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Reframing the Brief These key insights showcase the overarching themes of the survey into and trust as the real forces behind impactful work. These moments
bold, memorable statements. Each message pairs expressive typography serve as pause points in the data journey, designed to resonate
_ o _ _ o with vibrant gradient backdrops, visually capturing the emotional energy of deeply with viewers and leave lasting impressions about the potential
Creative Thinking Survey | Final Visualisations constraint-led innovation. The phrases challenge conventional assumptions of designing with empathy and intention.
about design, elevating values like inclusivity, timelessness, co-creation,

Nhen you can't
“afford the trend, ===
- you build timeless

02—05

mpathy and limits
_ oftenshape more

Design groundedin empathy ‘
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The Future of Urban Green Spaces This data visualization project was developed for a UGS management Leveraging a sleek digital interface with Neue Haas Grotesk for

group to communicate insights from their 2024 annual survey. The optimal readability, the visuals use a deep green palette paired

_ o design translates complex research findings, including tracking public with gradient highlights to symbolize environmental transition

Urban Green Spaces | Data Visualisation perceptions of green spaces and their influence on urban environments, and urgency. This approach helps bridge the gap between data
into an engaging and digestible format. and public awareness, empowering various stakeholders to make

informed decisions about the future of sustainable urban planning.

T "‘\I
("packtotop )

= g The Future of
Urban Green Sj

scroll to begin

e B Can Cities Adapt to the
A a Need for Green Environments?
- Body Can Cities Adapt to the
Neue Haas 55 Roman Need for Green Environments?

Grotesk

. . #0B1905 SRCPSY=IN #EBFCF5 R235G252B 245
Asleek, sans-serif design

ensuring high readability
across varied screens. Its
clean lines and balanced

proportions make it ideal ForeSt Depth -
for data consumption. Mist Breeze
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The Future of Urban Green Spaces The color palette for this project expands on foundational blues and The progression from tranquil to intense is intentional, designed to
greens, evoking nature, calmness, and growth, and evolves by gradually guide viewers from passive observation to active awareness.

introducing warm, urgent tones like golden soil, blazing flame, and clay red. Cooler tones are later reintroduced to restore balance, symbolising
Urban Green Spaces | Colour Palette These hues represent escalating environmental tension and encourage a hope, action, and the possibility of renewal through conscious
deeper emotional connection as users scroll through the experience. urban intervention.

#88D06F2 #229122 #EFAD1B

Calm

Sky Verdant Golden -
o]

Blue Green Soll

R136 G214B242 R34G145B34 R239G173B27 Urgent

#FF5200 Calm #A5290C

Blazing a Clay -
Flame ! Red I
O

R255G82B0 R165G41B12 Urgent
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The Future of Urban Green Spaces

Urban Green Spaces | Data Visualisation

30%

of the region is covered by urban green
space patches, with 22% residential
areas and 8% urban forests.

The data visualisation language focuses on making key insights from
the report not only digestible but also emotionally resonant. By pairing
bold statistics with intuitive visual comparisons, the aim was to anchor
abstract figures in everyday context. For instance, using gradients and
overlapping circles to reflect spatial distribution makes the information
feel tangible.

1 L1 1@
{L1"®

8 out of 10

respondents use cars to reach large urban green
spaces (UGS) between 800 m and 1600 m away.
This shows the shift from walking to driving as UGS
distances increase, indicating the need for accessible
green spaces within walking distance.

This minimalist yet expressive style helps bridge the ever rising
gap between data and action, encouraging viewers to better
understand the urgency, accessibility, and opportunities tied to

urban green spaces.

75%

of residents live within 500 meters of a green space

in the region.
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The Future of Urban Green Spaces These visualisations dive deeper into the spatial and behavioural dynamics disparity, and human readiness for change. The focus remains on
of urban green space access. From the limited footprint of the largest green making the numbers not just legible, but memorable, prompting
patch to the overwhelming lack of green infrastructure across the Brussels reflection on what cities are prioritising, and what their residents
Capital Region, the graphics lay bare the pressing need for rethinking are asking for.

urban planning. Using simple shapes like circles, drops, and proportionate

forms, the data is translated into intuitive visuals that communicate scale,

Urban Green Spaces | Data Visualisation

O 0 of respondents said they are willing
0 67 /0 to walk up to 1 km to reach a large
urban green space (UGS).

of the total area in the Brussels Capital Region is not This highlights how accessible
people consider larger UGS, with

0 of the total area is dedicated to the dedicated to urban green spaces. P A
7 5 /o largest urban green space patch. This emphasizes the land area in the region that is not a significant portion willing to walk
u part of urban parks, forests, or other green spaces, moderate distances to enjoy nature.
highlighting the need for more green infrastructure.
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This final display ties together key insights from the study, using a scroll-based format
to guide users through the narrative. Paired with sharp typography and immersive
gradients, it creates a compelling case for equitable green infrastructure in cities.

The Future of Urban Green Spaces

Urban Green Spaces | Final Display

The Future of

Urk reen ! back to top

#eran greenb?paces are c:‘ucial
or sustainable city growth —
The FUtu re Of are we ready to prioritize them?
U rl ree n As urban populations continue to grow, the demand for

green spaces has become an increasingly pressing issue.
Urban Green Spaces (UGS) provide essential ecological,
social, and health benefits, yet their availability and
accessibility are often limited in high-density urban areas.
According to the Brussels study, while the region is ranked
among the top European cities for urban green space, there
is significant inequality in distribution. More expansive green
spaces are found in the outskirts, while the inner city suffers

Cscroll to begin)

The Future of The Future of
Url aen back to top Url een back to top

residents local access to nature, especially in
densely populated areas. With 34 patches of
residential green space, the city ensures that
its residents are not too far from greenery,
which has been shown to positively impact
mental health and social well-being.

distribution is not unique to Brussels but is seen in many global
urban areas.

In cities like Brussels, urban green space offers around 26 m?2
per inhabitant, which may seem like a high number. However,
this statistic is skewed by larger, often less accessible green
areas like the Sonian Forest . The challenge lies not just in the
quantity of space but in its quality and how easily people can
access it. Many residents, particularly those in urban centers, g :
face barriers to enjoying these spaces due to their location, remaining percentage.attrlbuted i “Fba”

poor maintenance, or a lack of suitable amenities . Such 300/ of the region is cqveredoby urban green pal’kS, fgrther emphaSIZeS the pOtentlal. for y
inequalities are exacerbated by socio-economic factors, with O oo o 8% urban foreste, urban biodiversity and ecological sustainability.

areas and 8% urban forests. . . . .
lower-income groups often having less access to high-quality UGS. While residential patches provide much-needed

The diversity of UGS in the region, with 22%
residential, 8% urban forests, and the

@ ( ‘ WILL CITIES ADAPT TO THE NEED FOR GREEN ENVIRONMENTS? )

Looking ahead, cities must recognize that simply increasing the

© Aayushi Hariharan 2025




The Future of Urban Green Spaces

Urban Green Spaces | Final Display

Urb

90%

of the total area in the Brussels Capital Region is not
dedicated to urban green spaces.

This emphasizes the land area in the region that is not
part of urban parks, forests, or other green spaces,
highlighting the need for more green infrastructure.

of respondents said they are willing
to walk up to 1 km to reach a large
urban green space (UGS).

This highlights how accessible
people consider larger UGS, with

a significant portion willing to walk
moderate distances to enjoy nature.

Urb:

The Future of
: Sreen S back to top

green infrastructure into urban planning has
become a critical component of sustainable
development.

In the Brussels Capital Region, @of the total
area is not dedicated to urban green spaces.
This statistic highlights the significant gap in the
region’s land use, as much of the area is devoted
to residential, commercial, and various industrial
pUrposes.

The limited availability of green spaces presents
a challenge in addressing environmental issues
and enhancing the livability of the city. To create
a sustainable and resilient urban environment,

The Future of

Sreen Sy backtotop

The statistic that@£? of respondents are willing
to walk up to 1 km to reach a large urban green
space underscores the significant value people
place on these areas. This finding suggests that
a large portion of the population is open to
walking moderate distances to enjoy the
benefits of nature. It also highlights that making
UGS accessible within reasonable walking
distances can encourage greater use and
improve overall urban livability.

With such a high percentage of people willing to
walk, cities can prioritize designing green spaces
that are both strategically located and easily

Through interactive storytelling and bold visuals, coupled with data visualisations that distill
key statistics into digestible, impactful takeaways, this report reinforces the urgency and
importance of equitable access to green spaces in shaping healthier urban futures.

The Future of
Urban Green Sj

1 L1 1@
00N

8 out of 10

respondents use cars to reach large urban green
spaces (UGS) between 800 m and 1600 m away.
This shows the shift from walking to driving as UGS
distances increase, indicating the need for accessible
green spaces within walking distance.

The Future of
Urban Green Sj

Discover the i

back to top

where people live. Ideally, green spaces should
be within walking distance to encourage
frequent use and ensure that all city residents
have easy access to nature. Yet, as distances
to UGS increase, people’s modes of transport
shift, often moving from walking to driving,
which creates barriers for those without access
to private vehicles.

According to the data,EJelii: <1 D respondents
use cars to reach large urban green spaces that
are between 800 m and 1600 m away. This
statistic highlights a concerning trend: as green
spaces become more distant, people are less
likely to walk, and more likely to rely on cars.

back to top

accessible Gr
for urban we

(0 learn more

© Aayushi Hariharan 2025




Northvale Capital Northvale Capital’s ethos places strong emphasis on clarity, Strategic placement of imagery and concise messaging
professionalism, and trust, qualities that are essential to creates an engaging first impression while also building
embody when designing for the financial services sector. Their anticipation for the detailed content to follow. The final
annual report was designed to communicate professionalism result is a polished print asset that aligns with their
and purpose, offering readers a look into the brand’s values brand identity and communicates financial performance
and commitment to impact investing. with precision and principle.

Banking Services | Annual Report Overview

Northvale
Capital " —

Financial Performance continued Impact investing

Financial roview
In FYZ324 we continued »-

Medhvale Capital's Missions

8 inncvation and technclogy

The data presented has been edited or anonymised to respect client confidentiality. © AayushiHariharan 2025




Northvale Capital The design strategy used here was anchored in creating a calm yet The infographic system uses this visual identity to present
assertive visual presence. The palette draws from natural, mineral complex financial data in clear, digestible visuals, using
inspired tones to reflect resilience, growth, and stability, which are layered hierarchy and subtle contrasts. Together, these
key attributes in the world of banking. Colours like Slate Pine and ensure that the key metrics are communicated with both
Fogbound Sage offer a grounded, contemporary aesthetic, while precision and impact.

the typographic choice of Aeonik provide structure and readability

without feeling rigid.

Banking Services | Branding Guidelines

#3063744 R54 G b5b5B 68 #/0A0B8 R 112 G 160 B 184 TUED our it

Governance

Strategy

Midnight Iron Harbour Mist .

#4E2D3F R78 G45B 63 #B/997A R183 G153 B 122 Motrics

and Targets

Investment Profile

Mulberry Noir Wheatstone

Commiétrment (Em)
a0 240

200

#3064849 R54G7/72B73 #909F92 R 150 G 159 B 146

i)

Slate Pine Fogbound Sage ! lI ll -

Inwastrmont drawdown Committed investmeant

Aeonik is a modern, geometric

sans-serif font that perfectly
blends precision with warmth,
ideal for finance and data

related work needing clarity,
confidence, and versatility.

Aeonik

Annual investment commitment Additional investment enabled E'i

Heading Transforming tomorrow e bilion
Regular £640

through InSIth rnillion £400

£221 £225 £238 million

million million million

Transforming tomorrow
th fOu g h | NS | g ht Frzaza FY22/23 FY23/24

(@
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Northvale Capital

Banking Services | Annual Report

O Ambition

through our insight,
investment and impact.

e ambitiows fod
ctour investmants

Strategye Mgt

Strategic Priorities

“Boaln up mncyation ahd technology. for & more
0 procuctin economy™

The final annual report for Northvale Capital blends editorial
storytelling with data-driven design. Through spacious layouts,
accessible typography, and a structured information hierarchy,
the report guides readers through complex content without
overwhelming them.

Strategic
Report

Srpdteg el
£ E N TOACT P
Impact Investing Case Study: Verlume

Delvering nnovative technologies that change the enengy landscape towards
a sustainable fubuna.

r e G o o e el
ik deeta ks i progects
3y vy AT e
e I T & 50, 31 O
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i Fel "
ver e o e SR FEHAGE ERETL Bt M. Ehisl Exieas t
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o P T I WO L Ll e A Y
L] i ity i B rilerrreiond U Bawisnahie Dovabopmand (oals sponrhad by this avstmant
v CrTs oo sl e S
with Thas i s cormpany's misgr e ninigent BTy ImanogerTen rrr— pr=
o bl it i T =
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W i (e (e OF EO{ACEhOTS - 1 Ve sl At
o b - g e Frad e et s Yerk e ey
tonc panchucty pay & ey Aol i B gy Srarelicr, g ot
0 ol evdmcrabad sy s

Carefully curated photography humanizes the financial narrative,
while consistent use of brand elements such as colour blocks,
icons, and infographics ensures cohesion across sections. This
report reflects the company’s commitment to transparency,
progress, and thoughtful communication with stakeholders.

Corporate
Governance
Report

The data presented has been edited or anonymised to respect client confidentiality.

Financial Parformance continued
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Govardhan Ecovillage

Eco-Community | Annual Report Overview

GOVARDHAN
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Atmanirbhar Palghar supports the Sustainable Development Goals

The annual report for Govardhan Ecovillage sets the tone for
its mission-driven work by visually reflecting the harmony
between people, land, and purpose. Through a blend of
landscape imagery, sustainable development iconography,
and warm, earthy tones, the design brings the community’s
social impact to life.

EXECUTIVE SUMMARY. -'

In the past year, we saw positive impact growth across our
Social Projects at Palghar, Maharashitra, Our Impact Base
touched over 1.6 Lakh beneficiaries.

Govardhan Ecovillage has been rendering various Community
Welfare Services since 2009 for the Rural & Tribal population
of Maharashtra and Uttar Pradesh,

The Atmanirbhar Palghar Program comprises of 4 verticals -
Education, Healthcare, Livellhood and Environmental
Sustalnability. This initiative Education Initiatives are
conducted through the Govardhan Ecovillage team in
association with ITDPY Community Health Initiatives are
conducted through Bhaktivedanta Hospital & Research
Institute and its satellite PHC Centers. - Integrated Rural
Development Initiatives are conducted through Govardhan
Rural Development team at Wada, Palghar. Skill Development
Initiatives are conducted through Govardhan Eco-Village,
Govardhan Skill Centre, Bhaktivedanta Hospital & Research
Institute and other collaborative Centers across Palghar.

Govardhan Ecovillage has been working with numerous
Corporate CSR, Ministries - both state and central, Individuals,
Philanthropists, Societies, Mot for Profit Organizations and
Grassroot Innovators, We serve with a mission to alleviate
Tribal people of India from poverty. As a result, our work at
Palghar, Maharashtra has been gathering momentum in
creating socially awakened citizens of India, who work towards
contributing and bujlding a welfare state.

- arEirdr _.i""
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With a clear, content-forward layout, it highlights key
initiatives across education, healthcare, livelihood, and
sustainability —amplifying the voice of the community
and its dedication to holistic rural development. The
design bridges grassroots storytelling with global SDG
alignment, creating a compelling narrative for diverse
stakeholders.

VIEW CONTENTS

FOREWORD

We were sitting at the start of a new decade patiently
waiting for a transition through the pandemic which began
in 2019, Fresh Goals had been set and the High-Mast was
flared. This decade was labelled as the decade of Healthy
Ageing and the deadline for Sustainabllity Development
Goals (2020} - a conscious concentrated effort to prevent

our planet from the catastrophic climate change.
Gauranga Das

ki ! e GOVARDHAN ECOVILLAGE
How will social change lead to a larger impact? ARE T

To lead the social change through self-actualization, @
Govardhan Ecovillage has seen a dream - to create

institutions of excellence which impart a value system for T4divisyam idarf sarvar
ethical integrity and highest character to build socially vat kifica jagatyin jagat
awakened citizens who become the changemalers of tena tyaktena bhunjitha
social impact. The dream is manifesting into reality, one mi grdhah kasya svid dhanam
district at a time, under the banner of Atmanirbhar Palghar,
which stands firm on 2 pillars - Spirituality, Sustainability FW{}'““J?H animate ["I'jﬂ“"f?"ﬂ"f that
and Social Impact. Spirituality denotes WAY of life = W e I hOR Ky o et
Wisdom, A: Ayurveda, Y: Yoga, Sustainability denotes Soned By he_Loxk e SH"?“H
! % therefore accept only  those things
empowering social change by placing 17 SDGs (sustainable necessary for himsell which are set
development goals) at the core philosophy. To strengthen aside as his quota, and one should nol
the substantial and sustainable relationship between self accept ather things, knowing well to
and nature, one must inculcate the elements of whom they belong.

Appreciation, Respect, S5tatus, Role, Autonomy and
Affiliation. Only through creating this relationship, one
becomes transformed. Amassing self-transformation on a
community level fuels growth and expels all social evils.

ap=fnar 3"%
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Govardhan Ecovillage The visual identity for Govardhan Ecovillage is rooted in clarity The data is translated into clear infographics that make the
and impact. Earthy tones drawn from nature, including lush complex metrics more digestible. The visuals are thoughtfully
_ _ _ greens, warm oranges, and deep browns, anchor the brand’s structured to reflect harmony among the ecological, economic,
Eco-Community | Visual Identity values of sustainability, community, and resilience. Paired and social pillars, reinforcing GEV’s holistic philosophy. The
with strong yet friendly typography, the visuals strike a balance digital-first layout ensures scalability across both print and

between authority and approachability. web platforms.

COLOUR PALETTE DATA VISUALISATION

Potential economic value for financial year 2030, $ billion

Global hubs serving Efficiency engines for New ways of
India and the world India’s competitiveness  living and working

$1958

Next-gen financial
services

Globally competitive

manufacturing hubs Productive and

resilient cities

Volunteer With Us Donate Now Contact Us

H#EETD3D

Sharing economy
for jobs, skills,
and education

$3358

Automation of work
and Industry 4.0

Global IT and digital .
services hub
$170B
#586732 #46392E " 27
Efficient mining and $125B
mineral sufficiency

#7[:2[:2B High-value agricultural
ecosystems $1108
L3P High-efficiency power
distribution/logistics $80B $90B

e

! i3/ = f th
#09700E High-value tourism fUthor;emanceo e$65B
$990B + $865B + $635B = $2.5T

Modern retail
and e-commerce

Climate change
mitigation and
adaptation models

Digital comm.
$558 EEERIES

EXPERIENCING THE JOURNEY

conomic value is estimated annual value of productivity gains, cost savings, and incremental gross value added; each opportunity is sized separately, and the
interaction effects are not considered

We strive to facilitate a sacred space for the transformation of hearts by enabling
ot co b
Source: McKinsey Global Institute analysis

a culture and lifestyle of spirituality and sustainability.

6 More about us

#3C4F16

’__..-'" Employment in farm and nonfarm +145 million
__'_#,.-—- occupations, millions of jobs nonfarm jobs
_._________..-r"' +90 miIIlion
nonfarm jobs 589
486 m Transition Potential
to nonfarm additional
Growth in labor jobs female
force due to labor-force
- A 414
demographic 359 participation

Nonfarm changes'

<.« ANNUALREPORT TYPOGRAPHY

FY2023-2024 50
Heading ~ AABB CC DD EE FE GG HH Il JJ KK LL MM o

Bebas Neue NNOOPPQQRR SSTT UU VV WW XX YY ZZ el " s s

2023 total 2030 potential 2030 potential

Body Aa Bb Cc Dd Ee Fe Gg Hh li Jj Kk LI Mm employment tt)(t)z\i/lveEn';;?II_Z)}/?rg(-zEr}t tﬁtpabl_‘ég?rlz)énézrr
Lato Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

erall labor-force-participation rate considered to be 49% similar to 2023.
uming farm-employment reduction is in line with historical trends.

male labor-force-participation rate has potential to increase from 19% to 30% in 2030 driven by the prime age group.
Source: ILOSTAT; McKinsey Global Institute analysis

© Aayushi Hariharan 2025



Govardhan Ecovillage

Eco-Community | Annual Report

HILE

(1 Strafegic Vinkon and Losdeizhip I,'
L Wisicn and Mission

i, Executive Summary

Il Formword |

4 Traemformathe Inltlathves and Impact
L Story of the Grassrocks

I Goreardhan Ecoviilage

L Armaririsar Palghar |

i, Cur Value Systerm
i Thery' off Change \l\

< Paegrams
L Education \

Ashramahalses Program - Tramsdormational District Collaborative b

- Rusal Edication Program '-.
i Hsalth s

« Tackfing Crid Mainutrition & Anernla in Tribal Dfstrict of Paighar ., T

[, Feed For Social Lmpeict Program B
- Govardhan Annakechetra
. Lt
WADH Frogram
Senda o Lile Progiam
Viaatien Emgirment Pragris
- Swithng Programs @ Palghar
Inbegrated Rurst Developmen
. Frivtesnmant
- Cromvar dhan Ecovil lage Model
« Braj Kund Exo-Rewenation Project with PEE Pokhar Event Usdate

Plotvearing Efforts uf 2033-24
| CH [iraciia)
IO
L Sushapan Maksssan
e Madopa Praknky

Cutubysin for Changs
i Partneship for Goals

Connect with dur Programi
i Leadership Connect

e
[ RRDILEN ECTRTILLASE 0L INRATIER] L AT AR . e

STRATEGIC VISION
AND LEADERSHIP

" BUGRFDHAN ECTVELLASE FIDUIAL IEEWTIVER] AL AT Y e - '*

J CONNECT ‘f PARTNERSHIP i"JFI[IHEEHiHE v PROGRAMS '/ FRAMEWORK '/ INITIATIVES

The annual report seamlessly integrates storytelling, data, and
visual strategy to reflect the organization’s expansive impact.
Through a carefully structured layout, each section transitions fluidly
from the vision to program insights and community narratives. The
graphics, iconography and typography reinforce the ecocentric

ethos, while ensuring readability.

GUIDING PRINCIPLES

AND STRATEGIC
FRAMEWORK

" G ARIMAN ECOVILLLASE [S0CIAL INRATHES)

s
. » - i |
AL AT T . e N

B 0UR VALUE SYSTEMS

“Simple Living & High Thinking" - a principle whichis so 5uq:|n:t et nrufuurbd. formed the basks of Tife in

tha bypone ape of wisdom. Life in the Vedic 1.:"'!‘!- was hased or

y Servioe, but not enoexplaltation: this

was the candinal rule of ||LHE :md the wery essence of pm-plr:-s dealings - with e.:u:h other ardd thas with

Mothear Matore, T

RESPONSIBLE

We afe responiaihle lor incorpbealing

- -
& high moral & ethical standard that . .__'
leads both human ard organizational :Ir j] |
conduct The inclusivity - of an N wil

organization B detaited by the 0
pecple they work with and people
they work lor. We rine sbows dair

sell-ikerens TR I T i

bettormont of the commurities by =
preserviig and protecting twelr richy N
heritags s

~

" SUGRRDHAN ECOVELLASE FIDCIAL IFEWTIVER]

crwirdl s Tk 20 58y

CONSTRUGTIVE &
GOLLABORATIVE

W Ealigwe In eanstruriive
development in 2l 3 farms - social,
econoimic  arsd  ervironmental.  Our
value systems cnable us Lo empower
the n.ll'ld-ei'ﬂr*vllcﬂ(‘: 'ﬂ'lth- the 1.|‘h':l|.|5!'|!
that we are 1 o L

herrme o ‘ol £ rriber Of the

ot alibeen mmgttimw{p:h
Ilwulw-s graszroot - players, local
povernmends and ather chdl soriety
partrers

ENTREPRENEURIAL

We are decply imvested in the
journey that we take with our
beneficlaries and reach Bbeyvond §he
bowndaries of & direct impact. To
hirther  the  trandformation, we
beliee in the emtrepreneurial nalure
oé solving a probéem - by Inclusiv

|._I silding capacity of lscal
sariners and helplng Thesm scabn th

s e e e O

THEORY OF GHANGE OF EDUCATION

The program under the Echication vertical has aimed at improsing SLO by creating systemic change
through simidtaneousty bidlding the capabilities of middle management within schools and the
educational system at the district hevel, creating robust governance mechaniams, and fostering
constructive - comemunity action. Theds  combined  efforts have been designed (o culthvate. an
ermdiranement conduche Lo Improved educational outcomes for students,

Transformation Livver 1:
Capability Buliding of

Middie Management

Transtormation Lever 2:

Enhanced Srengrhering Gevernance Systers

Student
LE'RTTHI'IB Transformation Lever 3:
Outcome Career Counseiling &

Dhe-Balddiction Programs

The Atmanicbinar Palghar program
has been operationalized In the
mast  sulnerable  belt  of  the
Palghar district with a dedicated
team consisting of 19 fellows, 3
program leads, 1 district lead, 1
proyect manager. and 1 cendral
LRFritary manager,

This team has worked across 8

hocks, n:xhlns 02 Aihramshali

mh_ Impacting over &4, D00
engaging  mooe  Hhan

e
i Ty . i
AL AT P . e

ST D RONAN ECTVLLUAE FE0AL INTATE)

PROGRAM ALIGNMENT WITH FLN OUTCOME

& Cintomited  interventions for Palpghse Rove been prostded
Opportunities thirough th E¥itrict & DED Steering ITDP Comeittas.

n“u'ﬂﬂ = Ditragl-level governance his been established and strengthened
by enabling syitemic capabilities.

» Middle managers at the district fevel hatve faced limitations in their
capat ity Lo provide academic support to tribal students

» Teaxchers ..:IbI||I‘JI:$ b drive outcame-bised FLM intersentions have

almhce—- alned with Shiksha Sevais GED KPP aftes

Ghallenges

| = Ovar 12 years of experfence has been leveraged In community
outreach and grassrools engagement within the Palghar districts
ot the bleck and village levels.
« SCST has oed 8 experience n stakeholder engagement 1o
develop middle managers for academic support
s Government  Strsciures howve been beveraged for | capability
bniltding, ouwtreach and repcation

H-

pq,,-.

e Ty ,u f 911:“

sw T v o O

" SUGRRDHAN ECTVELLASE FIOCAL ITATIER

SUGGESS STORIES
FEED FOR SOCIAL IMPACT PROGRAM

S RAADMSN ECOVILLLASE SOOAL NTUTHES]

- BNNAKSHETRA

Shallosh Gurav's Income Growth

Shailech Gurav, 3 farmer from Savade villape, joined
the WADH project in 2019, Initially, he only grew
paddy ard carned EUR 440 20 annually.

After recefving trainéng in oerganic farming. he
eparshed to mudtipe :mpsldw -:ur.umb-af okra. ard
sulshum By 2022 i Qe ged 1o EUR

4TT. TR, nesrly fien | thani Delore
ShaiBesh's adoption of new an-ng t-echﬂlqmiu;
drastically improved his crop yield, enhancing his
Family's Arenclal stabality

e
& %*h:

Annta Kavate from Kashivall jolned the WADI
project in 2017, Initially farming a small plot of
wepetables, he diversified his orogs alter rsineng in

®  organic practicoes ang intercrop cultivation

12422 rabbl season, Ananta an d ELIR

540 fr gronaing bevar v heoars, mung gram,
W pigeon poa His slran:a-c crep diversification,
combined with the use of organk fertilizers. reduced
bis gt costs and impeowed Ris yields, allowing him
ro guide other taemiers in sustainable praclices.

=t L)
L AT e, e R
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Ninad Sapkal

e

Minad [oined Goyardham S0l Centre after 10ih standard,
After going thecugh the 2-year DRRT fourw, Ninsd i
working with B hiather in 5 four Whisler repairing
workshop at Jawahar, He & earning MR 20000 per

amplirpmed

Prathamesh Patil
Prathamesh halls from a family whose per month wages
are |8 T 000, He Jolined the Govandtan 551 Centre and
ervolled in e DBRT course. He meoened an irernship al
ALA Bwikage sitwated ai Palghar MIDC and wpon
graduation, slarted his ovm fabrication bosiness with 10

Prasad Kokato
Praiaed folned the Govasdhan Shill Certre sl covelebtd a&ﬁ
ke Ehecirical todrse, His sapiration s 1o be a bocal i 4o 3

oleciric  comiracior at Pali ViEage and very recenthy, g%
#lartesd his owm welding Wedka o paralisiby,

Sagar Patil

Sagar falled the 100 yranmdand and joiesd 1Hﬁum
{Peough our Commanily Mobiiinstion Drives He
completed the dmorth toirse in Ausomotiee S5C and i
working = a Seitch Goar Sopervisor al Sudhi Py Lid.

Patil Pramod

Patil hads froem Dakievall willage b ‘Wada biock of Paigher
distriet. He  joined the Gowsrdhan 5kill Centre
sfter complating his 10th itandsrd Me inherited Fis
father's water busbness and s now employed 5

gradustes of Govardhan Sl Centre fo tet up the
filtration vertical in the waber uniness

" SUGARDHAN ECTVELLASE FIDUIAL IFEWTVER]

sw T v o O

Since lis Inception in 2008, the Govardhan Annakshetra Program hes served as
a beacon of hope, significantly contributing to the miston of creating a
hunger-free Palghar. This monumental indtlative has already achieved notahle
milestones, with over 5 million sanctified, nutritbous meals distributed to more
than 50,000 berefciaries, IntJurlmg over 5000 tribal communities. Thes
prpilshiments marh 3 foun val shift towards a healthian, mors

e proaindwork for sunbadnable food wecuriby hx

The Avmanirbhar Palghar initiather has adopted a comprehensig stratogy to
address malnutrition and enhance food security acroas seven ribal blocks. The
program has spanned all age groups. ensuring that children and adults allky
receive the nourishment neoessary Tor thedr well-being

D LADHAN ECTNE I LIESE FIOCIEL TMITVEE] = N WY el -

BRAZIL G-20 INDIA

Intreduction:

During the Rscal wes 2023-24, the Chil 20 (C201
enpaperrent group, an dnegral part of Bhe G0 froemewinri
Thas continued to seree a5 2 vital platiorm for chil sockety
onpanization (C306) (o ergaps wal m.ﬂ ll.n.'nk‘h o
pnm n!.c-mlmi [ S
i swwrthy su Braril o
G 0 Thﬂlul:aﬂ
CZD 1.nem1'| forrr-l.-l.:bed ntr-ng 1he Inception meeting In
Recide, Pemambicn, fas further refmed the fooss on
eritical ghabial challinpes, bachuding food security dimatg
stice, gender eguality, and digital transformation. This
seamiess tramaition between preskiencies underscones the
eruring ommitment 1o these pholsl areas erdaring
gansinuity in addresiing plabal canterna,

Collaboration with Govardhan Eco Village:

Gaweariian Eqo Willage. an ISKCOM ieiliative, hin been
WﬂﬂhmmtlﬂnmmaMﬁm

emvironmentsd

muﬂmmmmnmmm
plobal iniinives with local mpact This -'I-—n-e-"hr
mirphmabirs ocs-Frintedly mrsctiom, dkdh .

thn nbezratiom of prrinimlite withum |1|mu1..ln

In ulignemert with the ghobal mandsts of fosbering
mmd\!ﬂmh Eﬂﬂmln
play within Ehe 520
mﬂhmmmtmmﬂurlulm
Brarilen G20 Preailency, the CI0 evisbihed Werking
Groug 2 (W52 with s fatus on Tood Syatems. Hunger, and
Powwriy  Gowsrdhan  EceMillape, benored by o
appolnbment s & codasiliiates by the  Brapiian
Assoclation of NGO has jolred Asvau Bracl to lowd this
critical nitiative.

The irrvshvement of Indla in it globel disdlogue wan marked
by tha parvicipation of MG Gawrangs D, Director of
Gaovardian Exo'Bage, at the inception mesting in Recife.
Pornarnisacn. This ovent emplunioed the necesdty for
photoal ity increating inclusive, ant-racist, and democratic
Conomies Lo tackle eguality.

A

— " DIHEN ECOVILLASE EOC TWTIVER]  —— | AN MG R T - == ]

Case studies and human-interest stories are highlighted
alongside quantifiable impact metrics, striking a balance
between emotion and information. The design not only
informs but also invites deeper engagement with GEV’s
values of sustainability, empowerment, and service.

By cngaging Women Self-Help  Groups  {5HGs)L
Angarraadis, and Gram Panchayats, the program has made
significand strides in tackling the dual challerges of
malbmulrition. These eforls have nob ooly provided
mmediate refief but haws also empowered communities
1o engage in Bvelihood programs, theretny fostering a maore
| sustainable future.

Thir Annakshetra program has been a cornerstone of rurad
development. driving trarsformathe Inftiatbves that upiit
communities. The umvavering commitment to enhancing
rural amenidies and creating pattways for suslainable
development Is evident in every step taken by the
prOgram.

The integration of social and sacred elements within the
& program reflects & decp mnuﬂlrru:nt bo Had-cnlng
hunglr and mahl.rmrhn The apor % holstic

8 the phislcal nes

5 Million

sanctified
Nutritious Food
served till date

50,000+ 200+

Beneficiaries, Tribal
direct & indirect communities
benefited

“There are poopie (n this world sa hungry that ged
tannot appear ta them except In 1he form of bread.”

i
" SUGRRDHAN ECOVELLASE FIDCIAL IFEWTIVER] L RO Y R S

Program Highlights:

The initiatives under Bradl’s C20 Presdercy huve significanthy bolslerod
giohal civE sockey colfaboration, with Cs dhan Eco Village's contributions
reflecting India's angeing dedication Lo addiemsing gobal challenges 1heough
cofiecthe sction sed polcy develoament,

} The cvoldng nature of this infblathves ensures that the
T rersuing  on Bullding  inclush  etordanii and
ri.-ll.:1|1~g n-mu.mir\ scrosh nabionhs. A thean

4; a3 I driving geEs ¢
sy -fanterod Bpprnaches

e Iecugh infvathe

® This collsboration has not only strengitened ihe ties
berween Brarll and Indla but has also set o robust
Fraevewark for future C20 endeswsss, enilring that the
e ned durivg 19 e &l vear will eenkifues in
driee meanirgiul chanpe on the workd siape.

O

-'. il =y
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Simple Vedas

Online Education | Logo & Colour Palette

Simple Vedas is an online education platform that bridges ancient
wisdom with modern understanding, offering holistic lessons rooted in
Vedic technologies. The brand identity reflects its inclusive, accessible
ethos — making knowledge available to a diverse audience. The logo
combines an open book with a rising sun, symbolising learning, growth,
and spiritual awakening.

Bright Marigold
#FFB33D D)

[® Show WCAG Contrast @

Cetacean Blue

Show WCAG Contrast @

The use of marigold brings warmth and optimism, creating an
inviting atmosphere that encourages learning. When paired
with a deep, grounding blue, the palette enhances legibility and
captures attention across both digital and physical spaces.
This thoughtful contrast ensures clarity while embodying the
balance of tradition and innovation that defines the platform.

Cala Benirras Blue
#017971 O

Show WCAG Contrast ®

© Aayushi Hariharan 2025



Simple Vedas

Online Education | Online Portal Design & Social Media

+91 7777012 146

== SIMPLE

MAKING SPIRITUALITY SIMPLE FOR YOU

My Profile

Name: Suresh Parekh

Email: s.parekh@gmail.com
Gender: Male

Date of Birth: 1999-03-16

City: Mumbai, India
Nationality: Indian

Phone No. +91 99724 57196
Address: ISKCON Temple, Radha

Giridhari Mandira,
Bhaktivedanta Swami
Marg, Srishti Sector 2,
Mira Road, Thane,
Mumbai- 401107

#/ Manage Profile
<) Logout

info@www.simplevedas.com

Home About v Courses

My Spiritual
Dashboard G

Gain full access to your personalised course tracker
to enable a deeper connect in your spiritual journey

My schedule
< Sept 2022
Mon Tue Wed Thu Fri Sat
1 2 3
5 8 7 8 9 10
12 13 1 15 16 7
19 20 21 22 23 24
26 27 28 29 30

My courses

Tch AZTST Alotall

£ g A tdey O, dvIdie o 5 HEd
HETl Tl & 2Ead B} dAEIe BT AT HId £

0s/12 >

My progress

Total hours spent

751115

Visited lectures

32/94

‘ 134

June 2022 ~

Maintaining a cohesive visual language across platforms is essential in
fostering trust, clarity, and brand recall. Through consistent design
choices, from the online portal to social media, | ensured that every
touchpoint felt unmistakably Simple Vedas. This unified approach not

bringing schedules, progress, and cou

deeper engagement with the platform.

only strengthens the platform’s identity but also creates a seamless
experience that feels familiar, reliable, and intentional.

“® Welcome, Suresh! % Donation

Media ¥ Quotes Events

Shop Contact

Continue watching

&=l -

Gita Sastri: B
Verse 61-5.1

>
Sun
45ept O Cita Sastri: Verse 516 - 5.29
4 ‘Sun D 10:00- 12200157 @ Zoom & Youtube
n GSept Holiday
2 Tue
18 7sept 1. T AETE AW ¥.2-¥.0
* Wed (D 10:00-12001ST @ Zoom & Youtube
25
- 1osopt 7-Gita Sastri: Verse 61~ 6.16
sat | (@ 13:00-15001sT @ Zoom & Youtube
Gita Sastri Iftar RS Href
Get in-depth knowledge of v dsifaes e ot &4
all the 700 verses of the Gita. wlida vitet @1
o7/os > 03/iz >
T

Incomplete lectures

e_ oftar Rwstan B v. 4-9.¥

E © 1h15min

Iftar R i ¥.9-¥.9

© h30min

Iftar festan ®ief: 4. ¢-4.

D 45min

Completed tasks

Q

View all

View all

Qv

a8 ke
simplevedas Wecome te Simpls Vedos, an online

wducotional instituton that brings onclont knowiodgo
18 1 el we

#uimploveson #latoon shgitocouno

A o @ O A&

The dashboard was designed to streamline the user journey,

rse content into a single

intuitive interface. This clarity reduces friction and encourages

- Mudhusudana
Vismu Dxas
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Simple Vedas

Online Education | Print Media

== SIMPLE gl ﬁ
b i

Your
Blissis
Our Priority

Sl Veaoe birwed e o Seldcs Botaaan
T (e o Tl w4 T Goe
e aosly undersend, aponmoiots. ard
gy T Ve iecfraioepo I o e

Gita
Course
Comploted by
mone than

10,000

studants

.‘n’mlimwi » : cumnwm
L1 17770 12146 Join Qur

We were able to spearhead the launch of various courses by crafting an
extensive suite of print and spatial media. From standees and bookmarks
to pamphlets and gift wraps, each touchpoint was designed to embody
the warmth and accessibility of Simple Vedas. These materials played a

pivotal role in strengthening brand presence and creating meaningful,
real world connections with the audience.

This multi-format approach allowed the brand to communicate
its essence across both intimate and public spaces. By aligning
every design element with the platform’s spiritual ethos, we
created a cohesive and immersive brand experience.
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Simple Vedas

Online Education | Slide Decks for App Development
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Simple

Vedas

Mobile App Development °

We embarked on the creation of a new mobile app for Simple Vedas, after
receving student feedback on increasing the accessibility of the course
material. By leading the end-to-end app development process, from initial
research and feature planning to Ul/UX design, we were able to incorpo-
rate design thinking methods and conducting thorough competitor analysis
to ensure that the app was intuitive, scalable, and user-focused.

Weekly presentations were crafted to communicate progress to
stakeholders with clarity and impact, ensuring alignment across
teams. The process also included identifying our key demographic,
enhancing engagement features, and preparing targeted launch

campaigns, resulting in a well-researched rollout strategy.

- Post-
Planning Research Design Develo Pre
< Launch Launch Launch
- Establishingour - Determining - Creating - Completing - Launch apg - Submét app - Monitoring
objectives competitor information frontend for beta to the app app analytics
- Clearly outfining landscape archetectune COmponents testing stores - Gathering
our vision & - Analyzing - Wireframing & - Finishing - Take - Preparing a user feadback
purpose competitor prototyping backend extensive marketing - Regularapp
- Identifying the apps - UK design development notes on user campaign updates
target audience - Gathefing user . megrationof - Conducting feedback - Promate on
feedback website rigorous - lerate on social media
wardflow testing design
o accordingly
b W“-:ﬂ for firea! Launch
new fea
Development Phase: == Deployment and Launch: e
1 1L | | mar ing
Frontend & Backend Development Smooth Integration b to the ap tia ad

Is the design flexible for future scalahbility? Is the user able to navigate from one course to another?

Functionality
Is the application prone to crashes?

User Testing - Beta Version
Are they satisfied with the overall experience?

Identifying Bugs
Will the frontend make use of performance optimization?

Stability & Reliability
Does the application hold up to user traffic?

] |
plore J |LEARMING
L I

E

f f
tivily, /|

Analyzing Competitor Apps - Home Page

Wore personalized features
entice the audiencs 1o check out
further because the app is acting
ke a mentor for their future—a
teacher that knows best. Apps
ke Udemy also use their
akgonthm to display courses that
other students have been clicking
on and attending.

A compilation of courses that are
“30 minules or ess” also allows
the students to be assured that
they o not have 1o spend long
hours byt can reap benefits of
these courses in no time.

New Features: Engagement ==
Feature #2
Discussion Forums: Create a community section where stindents can
discuss teachings, ask questions, and interact with peers, fostering a
sense of belonging simiar to Udemy’s Q&A forums. Implemeantation
of a moderation system is an absolute necessity.
- &
Milestones: Planning & Research L
Miestones for later phases will be done sequentially
f '-_ 'S h A P
0 | Planning L o~ 1 Research (Week 1) 7 | Research (Week 2] | £ | Research (Week 3)
M ) A _ L L A
- -Establishingauroliectives— -  Determining competitor - Gatheding survey Teedback = Finish analysis of all compelitor apps
& purpose lancticipa - Creating a rough outiing of - Conduct visusl identity palette
- hhondilyng largel-audenee- - AnalyZing Competitor apps features to be implemented reseanch & establish assets to be
- Planning surveys tn send - Creating biodata analysis & Ebased on studant priorty ulilesd
out to audience groups sanding out surveys - Resaarching necessary APls - Prepane for information anchitecture
- Dhbtaning credentials for for features maeting

cormpetion app research

<&

Survey Analysis

DEMOGRAPHICS

The significant presence of users in the 41-60 age group suggests that there is a
strong interest in ifelong keaming and personal development among this
demographic, Understanding the age distribution allows us 1o talor our content and
features to meet the specific leaming needs and preferences of different age

aroups. 50, we need 1o offer content thal i Shastric studies-focused, along with
those related to personal growth for the 25-40 and 41-60 age group respectivey.

Thiz fact that BO% of our users are from Indla suggests that our language support
neads 1o ba strang in Hindi. Qur app design should consider specific cultural
NUANCES 10 Enkance user Engagement. The remaining 20% of users Trom the UK,
U5, Europe, South East Asia, Australia, and other regions indicate that cur app needs
10 alsa balancs having intemational appeal with localized opporunities,
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Simple Vedas

Online Education | Information Architecture, Wireframe & Final App
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Are you new here?
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Track your progress

Course Status

Your Progress

Show 4 results
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Starting with detailed user flows, we mapped out every interaction
to ensure intuitive navigation and accessibility across the platform.
Low-fidelity wireframes were created to establish layout hierarchy,

user priorities, and efficient functionality.
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New Course!
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Gita Diploma Course
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o 8 s
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The final app design prioritizes clarity and engagement,
making it easy for users to browse, track their progress,
complete quizzes, and download transcripts, all from a

mobile first interface rooted in simple aesthetics and

modern usability.

Gita - A Love Letter

Guestions No: 218
Total Attempted: 12
Time Limit: No Limit

lfo 3) (a) [5) (s

2. Where does a sthita-pragya person go?

B vaikuntha
@ Takesrebirthon planet sarth

£ Takes rebirth on planet earth
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Bhakti-Sastri Course

Name: XY Z

Course: Bhakti-5astr
Batch: Summer 2022
Attendance: 88%

Marks

m shiokal 0] Icm[lrﬁm DBALMOO) | Attendanca’

735 b6%
738 66%
135 66%
735 6%
T35

135

Passing%
Download as PDF
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The Delicate Digest

Health Initiative | Mission & Vision
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The Delicate Digest is a health initiative dedicated to empowering
expecting parents with knowledge about the profound impact of
nutrition during pregnancy. By highlighting how even the smallest
dietary choices can influence a child’s long-term health and genetic
expression, the project bridges science with empathy.
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Our "nutrition mission" brief aims to translate complex medical
insights into accessible, visual formats. From print to digital
touchpoints, every design decision was crafted to spark
awareness, encourage mindful habits, and build a foundation
of informed parenting.

UNDERSTANDING THE LIMNK EMAIL
BETWEEN DIGESTION & NUTRITION INSTAGRAM

the.delicate.digest.

EST. 2021

Ul US = BEHIND THIS SITE AB
ST ADDITIONS () MOST POPU

A LA A ALAR
. y (

RITION ¢ PREGNANCY A HORN

ABOUT US X

The Delicate Digest is an intiative that is dedicated to educate expecting
parents about the role of their eating habits, and how it can affect their
child in the long run, also realising how even the smallest of out actions can
affect mcig@mic makeup.

—

cate.d;
$OO e,

2
t? « This site serves as an archive for people wanting to research more in depth
QO -t about inflammation and its relationship with our genes. QOur research points
= T explore the notion of digestion as being Entrinsicall_;: linked to nutrient
= D intake, and its effects on the onset of auteimmune diseases, Our motto is
- that good digestion, is the best nu:rilicm.
) 3>

Q&f D2 1‘9'5%
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The Delicate Digest

Health Initiative | Ideation of Brochure & AR Application

Ideation played a pivotal role in shaping the Delicate Digest experience.
Through early-stage brainstorming, sketching, and scenario mapping, |
was able to explore multiple interaction models and visual possibilities.
This iterative process allowed for the integration of AR features and
personalized content, ensuring the final outcomes were rooted in both
innovation and user empathy.
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By visualizing ideas before execution, the design remained
grounded in strategy while allowing room for creativity to
flourish. It also helped align the project’s goals with user
needs, ensuring each touchpoint was intentional.
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The Delicate Digest

Health Initiative | Brochure & Visual Identity

Foods to be
added
to YGUI' diet:

The visual identity of The Delicate Digest is grounded in clarity,
warmth, and approachability, brought to life through a clean,
modern design language. By integrating organic forms and chalk
textures, the design introduces a tactile softness that balances
medical credibility with emotional resonance. The curated type
and colour palette subtly reinforces the themes of health, nature,

Symbolic icons such as the “gut link” and “heart core” serve as
visual metaphors, deepening engagement and aiding recall.
Whether through brochures, AR experiences, or digital touch
points, the system invites users into a thoughtful, accessible
world of information — making complex nutritional science feel
personal, meaningful, and easy to retain.

and science.
Typography
Cooper’s rounded serifs and Heading The smallest actions can
warm, approachable character Medium .
strike a gentle balance between affect genetic makeup
Foods to be How 1 authority and comfort.
T RS
avoided wo Its vintage charm evokes trust Body The smallest actions can
from your diet: and familiarity, while its soft, Light .
Cooper BT expressive curves reflect the affect genetlc makeup
',J!i nurturing tone of the initiative.
s sieak ® margarine _1.‘.'"-4 ont
& fondant & inayonnaise p—
o shellfish s while patatoes
S e 02, — Colour Palette
° Fﬁ.eddup:s [ pmmeese s
® faity bee! e hydogenated ails
o doli meats s smoked/canned meats #4C7134 R76G113B52  #EC5623 RN D #F3FOE7 R 243 G240 B 231 [EZEVERE R40 G41B 41
hot dogs & wheat flour (ghuten) 03,
: mﬂ]ﬂ!f & ASPITTE SWeeners \
» milk (lactose) e high fructose com symup- apid
o hokery goods » arifical coloured candy multiplying
& Trozen loods mnne-sodium gltamae
L 04 Gut Garden Carotene Cell JEENNO=I\Z MM Genome Ink
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serious damage mmeh;ﬂp ody .=Gh_a_ten .
e Pl Symbols & Graphics

blooming cell gut link dual pulse heart core
the very symbiotic opposition generational
beginning relations b/w and impact
of life bacteria & body balance of care
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The Delicate Digest

Health Initiative | Augmented Reality Application

The AR app for The Delicate Digest reimagines the way nutritional education
is delivered, creating a highly engaging and personalized experience. The app
bridges the gap between personalized healthcare and interactive technology
by offering tailored nutritional advice that feels accessible and relevant.
Grounded in principles of behavioral economics, this system ensures the
shaping of choices that promote better health outcomes.

’

Each design output, from interactive visuals to personalised
suggestions, caters to diverse preferences and lifestyles,
ensuring inclusivity while promoting positive behavior
change through immersive storytelling.

Ginger leaves are tender, crisp, and has a less pungent ginger
flavor that is mildly peppery and sweet. Hence, people who are
sensitive to the strong taste of ginger can try incorporating its

leaves into their diet for its benefits.

With its highproperties, ginger leaves works
wonders in digestion and curing appetite loss.

4

Why you should include
Celery
in your meals

Recipe Idea #1

People tend to stray away from
vegetables in the fear of boring,
overly healthy dishes. But what if
you were able to incorporate the
goodness of cooked carrots into a
lovely pasta sauce? Look no further.

R

% Redirect t
= L > P

A3 T
gy &
1 Ll

v

Celery leaves make a great addition to stir-fries and soups have
some impressive health benefits on their own, such as helping
lower inflammation and fighting bacterial infections.

This leaf may help prevent or reduce the formation of painful

ulcers due to a special type ofethanol extractthat is useful in

protecting the lining of the digestive tract.
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The Delicate Digest

Health Initiative | Website & Social Media

The website and social media presence of The Delicate Digest were
thoughtfully designed to serve as educational touchpoints that are both
visually engaging and scientifically grounded. With a strong editorial
aesthetic, the interface mirrors the tone of trusted health publications,
iImmediately positioning the initiative as credible and research-driven.
Design elements such as highlighted keywords, annotated visuals, and
minimal, neutral backgrounds help to communicate information with
clarity and ease.

\ Inside ‘j? \

Each social media post is designed to spark interest using bold
visuals, playful language, and typographic emphasis, thereby
encouraging users to click through for more. Together, these
platforms guide users toward evidence-based insights, acting
as a bridge between science and everyday decision making.

D Is Soda Harmful
What at aCellular)Level?
‘“s.,w_,r
Goes On
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Sights to See

Travel Initiative | Mission & Vision

Travel is one of the most enriching leisure experiences, often defined
by the sights we encounter. But for individuals with vision impairments,
this sensory journey can be limited by a lack of inclusive resources.
Sights to See redefines the traditional travel guide by merging a tactile
braille map with an intuitive, swipe-based mobile app, ensuring that
planning an itinerary becomes both engaging and accessible.

The platform emphasizes multi-sensory exploration, allowing
users to navigate spaces through touch, sound, and descriptive
storytelling. With a focus on inclusivity and user empowerment,
this initiative ensures that the joy of discovery is no longer just
visual, but truly for everyone.

___T_*u \_

THE FIRST EVER

SENSORY TRAVEL GUIDE

e

We believe
that travelling ~ .—
is for EVEryone.

Find us.at
Terminal 3
for o froo mop
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Sights to See

Travel Initiative | Accessibility Research & User Experience

Pain Points

@ Access to information: inaccessible information inhibits independence
since access to information signifies autonomy.

Distance Estimation: people with visual impairment do not know the
features inside unfamiliar spaces

Wayfinding and Orientation: find the current location, find the

way to a destination, and find and maintain orientation,

Obstacles and Hazards: being hit by obstacles that can cause them to
lose their body-balance and orientation, which is most important while
navigating

Google Maps

Apple Maps Lazarillo

Features

L

Blind Square

Grounded in deep user research and accessibility mapping, this
phase fueled the development of a travel guide designed specifically
for visually impaired individuals. By identifying key pain points such as
access to information, orientation, and distance estimation, the
project was able to build features that address these challenges. By

integrating technologies like voice search and 3D audio navigation,
Sights to See prioritizes intuitive interaction and safety.

2. APP DESIGN: Storybodrding Scendrio
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Voice Assiskanes Emergency

Regular collaboration with potential users ensured that feedback
was embedded at every step, resulting in a system that is not
only innovative, but genuinely responsive to lived experiences.
This empathetic, user-led approach underscores the importance
of inclusive design in shaping more equitable travel experiences.
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Sights to See

Travel Initiative | Mobile App

The Possibijlities
are endless

This woriy 5 fulf of
Wi,

. Nderfyy desting tions

Waiting fo - You. l

The final app design introduces an intuitive pattern-based navigation
system, allowing users to draw simple gestures to move through various
stages of itinerary creation. This way, those with visual impairments or
cognitive differences are now able to use a more tactile, memory
friendly interface. Users can explore categories like indoor activities,
outdoor landmarks, restaurants, theatres, and sensory-friendly spaces,
using customisable shapes to revisit or refine choices easily.

Logged In
Successfully

Torwards world
axpiaration, ond stop

The visual design was also refined by identifying a colour
palette aligned with WCAG guidelines, and incorporating
colour blindness settings to support users with low vision,
protanopia, deuteranopia, and tritanopia. This approach
underscores the importance of inclusive design in shaping
more equitable travel experiences.

it
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Sights to See This project explores the power of tactile design by integrating print- It reflects a deeper commitment to inclusive, multisensory

making techniques and Braille to create an embossed travel map for communication, one that values continuous learning, precision,
L _ visually impaired users. The map, produced through multiple material and human-centered thinking in every stage of development.
Travel Initiative | Braille Travel Map and process tests, reinforces spatial orientation through touch. This The use of analog media ensures the final experience is both
hands-on experimentation exemplifies an iterative design process intuitive and empowering for users navigating the world
grounded in accessibility. through touch.
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Sights to See Through the combination of tactile braille maps and a swipe-based

mobile app, Sights to See provides an intuitive, inclusive navigation

Travel

-
-
I
-

experience that accommodates diverse sensory needs. The app
offers features like 3D audio and gesture-based navigation, and the
promotional design ensures visibility in high-traffic public spaces
such as airports.

Initiative | Advertising & User Experience
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By merging user-centered thinking with adaptive technologies,
the project champions equitable access and demonstrates
how thoughtful design can empower every traveler to explore
with independence and confidence.
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Semicolon

Mental-Health Awareness Campaign | Branding Guidelines
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SEMICOLON

sermii« co« lon « noun

A semicolon is used when the author could've
chosen toend theirsentence but didn't.

You are the author. Your story isn't over vet.

il
nan a comima, DUt eSS final than a geeled

¥
L]
“ How gouwiss Femicoions

Brand names, figures, or campaign details have been adapted for confidentiality.

This branding project for Semicolon explores the power of punctuation
as a metaphor for resilience, storytelling, and connection. With strong
typographic experimentation and a modular grid, the design hopes to
reimagine branding as a narrative device, where every element, like a
semicolon, holds space for continuation.

Semicolons
should only
connect
clauses that
are related

BRAMNDOING DOCUMEMNT

R 2

Don't add a
semicolon
before a
conjunction

‘ ([BgQ and “but - for o s’ “vatl

The branding guidelines emphasize clarity and play, using
typographic rhythm and layered visuals to teach grammar
while subtly promoting mental health awareness through its
core message: “Your story isn't over yet.”

ugiooies
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Travel Agency

Travel Itinerary | Visual Branding

A A
o A

Inspired by the serene hues and architecture of Greece, | developed
a visual branding system for this premium travel itinerary slide deck
that embodies both luxury and clarity. The design approach centered
around creating visual hierarchy and editorial fluidity, ensuring that
the flights, hotels, and activities felt easy to scan through.
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With clean layouts, conversational tone, and stunning
imagery, the assets were crafted to feel like a boutique
travel journal, enhancing the user’s sense of anticipation
and wanderlust before the journey even begins.

ANCCOMODATION

= FOUR SEASONS ASTIR

SO0ALY  Toma ran

Al Apollonos Street.
Youllagrmend 18671, Greecs

! =pa gym,posl yaocht

30 myins from ATH oirport

20 ming from Acropolis
and Porthenaon

ry 1o bykonos | -7.5 nours|

eA Chochour Wandrmals

TP wnah ot Kiki's Tovern

TALETA G0 B rsary istond Dolioa

ANME  Frploro onciand rune, Tompla of Apalio,

Teracy of the llens
Rk r af Psorou Baoch Cub

EO0Pl Ely ook o Athans

BO0PAS  Dhinnds ab Funky Kndhen Clul

Brand names, figures, or campaign details have been adapted for confidentiality.

© Aayushi Hariharan 2025



Jolies For Jolies, a tarot and horoscope-inspired brand, | crafted a distinct By aligning the visuals with the brand’s personality, | created a

visual identity that balances playful mysticism with romantic intrigue. cohesive aesthetic across digital campaigns and promotions,
_ _ Drawing from astrology, love languages, and traditional card symbolism, helping Jolies launch seasonal decks that resonated deeply
Tarot & Horoscope | Visual Branding | developed brand assets that felt both nostalgic and modern. The with their audience and drove engagement across platforms.

design approach involved using reds, lace textures, and serif typography
to create a luxurious, vintage appeal.
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Portfolio of Aayushi Hariharan
Senior Visual Designer & Branding Specialist

Powerful ideas emerge through simplicity
and evolve through thoughtful gradation.
My work is rooted in clarity, balance, and
a deep respect for visual nuance, where
every detail builds toward meaning.

www.simplyaayushi.com
@simplyaayushi





